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“When all is said and done, what’s our job as 
marketers?”



“Remove All Doubt”



TRUST



But Times Have Changed



• They have more access than they’ve ever had.

• They are more informed than they’ve ever been.

• They are more impatient than they’ve ever been.

• They are vetting us more than they ever have.

Buyers Today:



They Are In Charge.



I used to be a pool guy



They ask.
You answer.



“But you don’t 
understand Marcus”



1. You must be willing to tell what others in your space do not.
2. You must be willing to show what others in your space do not.
3. You must be willing to sell in a way others in your space do not.
4. You must be more human in a way others in your space are not.

These are your 4 keys to trust in the AI age…



The Most Prolific 
Marketing Model in the 

World…



Tell



The Big Five:

What do buyers really 
care about?



1. Cost
2. Problems
3. Vs/Comparisons
4. Reviews
5. Best

The Big Five:
The subjects that 
move every buying 
decision, in every 
industry.  

Period.



COST
(pricing, rates, salaries, etc.)















PROBLEMS
• Is it true that…
• Someone told me that…
• What could go wrong if…
• Your compe@tor said…







VS. & COMPARE
• You vs your competitor
• Your method vs their method
• Your method vs your method
• Your product vs their product
• Your product vs your product
• Option vs Option
• Feature vs Feature





REVIEWS & THE BEST













SHOW











SELL























HUMANIZE



The “P.E.R.S.O.N.A.L.” Brand Framework: 
How to Humanize Your Brand in a Time of AI



P – Personal:
Write in the first person. Learn to teach like you’re 
siAng with a friend at the coffee shop. Allow your 
company voice to have some soul.  



E – Engage: 
Interact with your audience in real-time, be it through 
Q&A sessions, webinars, or community events.



R – Realness: 
Showcase behind-the-scenes moments, challenges, and raw 
moments. Don’t just tell the world you have good people. 
SHOW your people.



S – Storytelling:
Become master storytellers. Craft compelling narratives 
around your products, services, customers or missions. 
Make your moments “stick.”



O – Originality: 
Don’t just follow trends. Stand out. Dare to be different. 
Push the envelope. Do something that’s never been done 
in your space



N – Nurture: 
Build and maintain relationships with your followers. 
Show them you care about their loyalty and feedback.



A – Audience: 
Constantly gather and analyze data on your audience's 
preferences, behaviors, and feedback. Make them your 
obsession. Think like them. Talk like them. Be them.



L – Love: 
Sounds cheesy, but it’s not. Love your audience. Let 
them feel it, see it, sense it. Love your product/service. 
Have a zeal and passion for the thing you sell. Let your 
enthusiasm be contagious.



Personal, Engage, Realness, Storytelling, 
Originality, Nurture, Audience, Love



Remember: 

All the AI in the World Can’t Overcome a 
Scarcity Mentality by Your Leadership Team.



www.marcussheridan.com
Marcus@MarcusSheridan.com

1. READ THE BOOK
2. Follow me on LinkedIn

Next Steps:


